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“‘What’s great about Hangzhou and having
officials from the city come to San Francisco to
Share their ideas, we learn a lot about IP
protection, about their real investment in making
it a really clean and global city”

— Andrew Beebe, Chief Commercial Officer,
Suntech Power

WATCH:
Sir Roger Bone, President of Boeing UK
addressing Europe’s increasing carbon

emission
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Upcoming Events

INSIDE September 12 2012 Find out more
CHINA’'S FUTURE Tianjin, China Attend the event

October 3-5 2012 Find out more
rower-cen1 SIA Bangkok, Thailand Attend the event

See full calendar




More sample testimonials:

Ren Riley
Crak Investment Parners

“They are really the conduit for new technologies and applications and they’re
doing a lot, and for us to learn what they’re doing, and be able to exchange
ideas, new opportunities, it’s great to have these events on a regular basis.”

- Ren Riley, General Partner, Oak Investment Partners

\ A
“The optimism, that China is a place going forward. That’s going to be a place that
we’re going to invest in. And that people have already begun to take a strong
interest in it. That’s what really stood out.”
- Rudy Mazza , APAC Marketing Director, Alcatel-Lucent



ABOUT CREATIVE SOLUTIONS

CNBC Asia’s newly formed “Creative Solutions” team,
based in Singapore, offers clients customized and
integrated on air and on —ground turn — key 360
solutions, tailored to client’s objectives, allowing for
closer integrated brand messaging.

Providing bespoke events where specific topics and
issues are discussed either with a panel of experts or in
roundtables with other industry stakeholders. Co —
branded between the client and CNBC Creative
Solutions, the whole look and feel of the event from
beginning to end, concept and execution will be designed
with the clients branding and messaging in mind.

{INA : THE WAY FORWARD




